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Like
drawing/pulling
teeth

Robert  overheard
someone talking on the
Cheung  Chau  ferry.
"Getting my employees
interested in work on
a Monday morning is
Tike drawing teeth."

Robert was amazed.
"But drawing teeth is
easy!"ne exclaimed,and
he set about to show
how simple it is.

What Robert didn't
understand,of course,is
that Tike draw—
ing/pulling teeth de—
scribes any task that
is  met with resis—
tance.Drawing here
means pulling.
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Diamonds are no Tonger a
girls best friend, according to
a new U.S. study that found
three of four women would pre—
fer a new plasma TV to a dia—
mond necklace.
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The survey, commissioned by
u.s. cable television's Oxygen
Network that s operated by
women, found the technology
gender gap has virtually closed
with the majority of women
snapping up new technology and
using it easily.
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Women were found on aver—
age to own 6.6 technology de—
vices while men own 6.9, and
four out of every five women
felt comfortable using technol—
ogy with 46 percent doing their

own computer trouble—shooting.
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"People make the assumption
that women are not as advanced
as men when it comes to tech—
nology and I was surprised at
the parity men and women now
have 1in terms of technology,"
Geraldine Laybourne,  chairman
and chief executive of Oxygen
Network said.
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The Girls Gone Wired survey
of 1,400 women and 700 men
aged 15 to 49, which was con—
ducted by market researcher
TRU, found that given the
choice, women would opt for
tech items rather than luxury
items Tike jewelry or vacations.
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The study found 77 percent
of women surveyed would prefer
a new plasma television to a di—
amond solitaire necklace and 56
percent would opt for a new
plasma TV over a weekend vaca—
tion in Florida.
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€€ This will be a big turning point of my life,l

will be the messenger of Korean beauty to the
world.
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Lee Honey (23) is crowned
Miss Korea at the 50th Miss
Korea pageant at the Sejong
Center for the Performing Arts
on Thursday evening.

The 50th Miss Korea

pageant was held Thursday
evening in the main
theater of the Sejong

Center for the Per—

forming Arts. After a

fierce but friendly
competition, Lee

Honey (23) was left

standing with the
crown of Korea's
representative
beauty  for  the
next year.
Lee Honey com—
pleted in Korean tra—
ditional music at Seoul
National University and
is now in the first year of
a masters program in the
same field there. She comes
from a distinguished family.
Her father is a high—ranking
official with the National In—
telligence Service. Her mother
is a professor at Ehwa Women's
University and was 1in March
designated a “living cultural
asset" in the field of
gayageum (Korean zither) mu—
sic.
Compering the event were
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comedian Nam Hee—suk and
2001 Miss Korea runner—up Kim
Ji—hye, who currently anchors
a show on the

Korea New Network in Bu-—
san. The flamboyant fashion
designer Andre Kim was chief
of a jury which also included
actor Cha In—pyo.
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The study found over the
next five years women see
themselves increasing their ac—
tivities in six tech areas: digi—
tal cameras, cell phones, e—mail,
camera phones, text messaging
and instant messaging.
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